
Jer explains how the Killik Charitable 
Trust is evolving to support families 
and local communities.

When was the Trust set up?
22 years ago, in 2000. Since then, 
it has given away well over £600,000 
to worthwhile causes. 

What is its remit?
In a nutshell, to support charities. These 
can span education, medical welfare, 
the elderly, mental health and wellness, 
and homelessness. We particularly 
love helping smaller, less well-known 
organisations where we know our 
donation will make a huge difference 
and have a meaningful impact.

How is it funded?
Every year, the partnership makes a 
lump sum contribution, and I am pleased 
to say that the amount has risen pretty 
consistently. Further, the trustees are 
expected to commit that money every 
year, rather than keep it back.

Who holds the purse strings?
Applications for funding go through 
eight committee members, drawn 
from across the main business. Their 
specialisms include Wealth Planning, 
Investment Management, the Family 
Office, and Marketing. Provided they 
are asked to consider a UK-registered 
charity, which fits with our family and 
community ethos, there is a good 
chance they will agree to support it. 

How does this support work?
There are two basic types. The first 
is where we identify a cause that 
we want to partner with and fund it 
annually over several years. Running 
alongside that we also offer donation 
matching. An employee might, 
say, run a marathon or organise a 
sponsored sleep-out to support 
homelessness charities.  

Subject to some qualifying conditions, 
we might choose to mirror the amount 
of money they raise themselves. 

Which bigger causes have you 
supported?
The range is pretty large, but the 
underlying themes are communities 
and families. A few years ago we paid 
for two Sunshine Coaches on behalf 
of the charity Variety, which are now 
in use at two schools in London and 
Kent. We have continued to support 
Variety in other ways too, by purchasing 
wheelchairs for families who have 
children with special needs. 

Another recent example is the mental 
health charity, MIND. In return, during 
lockdown they helped us to support 
our own staff and their families.

Centrepoint, the youth homeless charity 
for individuals aged between 16 and 25, is 
also an organisation we have supported. 
Then there is Chicken Shed, a theatre 
company based in North London which 
offers opportunities to disadvantaged 
youngsters. We sponsor one child a year 
through their bursary scheme.

Meanwhile, although Christmas is a 
joyous time for many families, it can be 
a lonely one for other people. That’s 
why we have also helped charities 
such as Time to Talk, via our annual 
carol service every December. It offers 
a befriending service that connects 
willing individuals to elderly people.

Sometimes, we offer our facilities 
rather than money – the Music Room 
in Mayfair, for example, is used from 
time to time by charities we know well. 
Some recent examples include mental 
health charity MIND’s 75th birthday 
party and an event for Maggie’s, the 
cancer care specialists. 

Looking ahead, quite a bit of our 
activity will be centred around our 
branch and House of Killik locations. 
We also have a large back-office 
presence in Ipswich, where we have 
supported the likes of Jetty Lane, who 
unite and engage children and young 
people in the Suffolk coastal area.

What about Ukraine?
In a rare exception to our principle 
of prioritising local organisations, 
we made one of our biggest ever 
donations to a charity called Choose 
Love. They support emergency 
medical care, food, shelter, clothes, 
and support for poorly serviced 
Ukrainian communities.

Further, I co-ordinated some Killik 
employees who wanted to travel to 
Ukraine and gift many basic items of 
clothing. This is especially important 
now that winter has arrived. 

Where do new donation ideas 
come from?
Speculative third-party approaches 
for funding tend not to work well. What 
does, on the other hand, are staff-led 
ideas. We have a workforce of around 
300 people, all of whom are entitled to 
paid volunteering one day a year. That 
generates plenty of projects.

In 2023, given the cost-of-living 
crisis, there’ll be a greater emphasis 
on families in need. Our help may 
cover food banks or school initiatives, 
depending on where the local need 
is greatest. That’s why I anticipate 
another busy year. ●
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